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Harbour City is the largest shopping 
mall in Hong Kong with more than 700 
retail shops and 50 restaurants. It is a 
famous shopping centre for tourists and 
local people by its enormous numbers 
of branded boutiques and diversified 
retail shops.

OVERVIEW

Shopping Mall adopts interactive e-Directory

THE CHALLENGE

In a large shopping mall like Harbour City, it’s not unusual that visitors will be lost in the 
mall and cannot find the shop they want. Some accessible customer service counters 
are highly demanded for helping customer to find their way and locate the shops. 

An innovative directory kiosk equipped with video call function can help to solve the 
high demand of customer service and effectively guide visitors to get right information.

THE SOLUTION

A custom-build directory kiosk which have a guided directory assistance by live agent 
at remote site. With the video communication server, remote co-browser integration 
and the business quality video conference, customer and agent can be interactive and 
sharing of directory map and shopping-related content.

Launched in Q1-2011.
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Sky100 is an 360 degrees indoor 
observation deck on the 100th floor of 
the International Commerce Centre in 
West Kowloon. It is the highest 
observation deck in Hong Kong at 393 
metres above sea level. 

OVERVIEW

Multi-Channel Ticketing for Observation DeckMulti-Channel Ticketing for Observation Deck

THE CHALLENGE

A new tourist and local people sightseeing attraction in Hong Kong. Only a single point of 
sale channel is not enough to serve the high traffic of visitors. The problem of long queuing 
for ticketing can be solved by developing more than one channel for ticket purchase.  

THE SOLUTION

Building up a self-service kiosk plus POS box office, visitors can buy ticket by using different 
channels including online or by mobile. It supports multi-payment methods which 
encouraged visitors use this convenient kiosk to shorten their spending time on queuing for 
tickets.  

MajorLink products & services include development of the POS, kiosk, web and handheld 
solutions for ticket purchases as well as the provision of the anti-counterfeit entrance ticket.

Launched in Q2-2011.
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Hong Kong Trade Development Council 
(TDC) is the global marketing arm and 
public service hub for Hong Kong-based 
manufacturers, traders and service 
exporters.  Each year, TDC organizes 
nearly 30 world-class international trade 
fairs in Hong Kong – seven of which are 
the largest in Asia – attracting some 
460,000 buyers.

OVERVIEW

Exhibition adopts e-directory kiosk as exhibitor locatorExhibition adopts e-directory kiosk as exhibitor locator

THE CHALLENGE

The Customer has long been relying on counter booths to support the visitor enquiries for 
booth location and it is not unusual to witness long waiting queues.

It is desirable to look for ways to reduce the long waiting times and improve the operation 
efficiency through unmanned directory service.

THE SOLUTION

Building up a directory kiosk that can allow visitors to search the exhibitor location and 
company information at their convenience inside the hall.

The movable design allows the ease of setup and it is convenient to setup in different 
locations according to the visitor traffic.

MajorLink products & services include the 42” Touchscreen, Directory Kiosk hardware and 
software as well as managed service inclusive of move-in/ move-out logistics, event data 
setup, routine check and on-site troubleshooting.

Launched in Q4-2010.
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CityLine is the first self-service ticketing 
service provider to offer automated 
tele-ticketing and advanced internet 
booking for Hong Kong’s best cinemas 
and special events instantly.

OVERVIEW

Self-Service Ticket Dispensing Expands Outside Cinemas Self-Service Ticket Dispensing Expands Outside Cinemas 

THE CHALLENGE

The client has been offering online ticket purchase service over the Internet for years but is 
finding ways to extend the ticket redemption points to more places.

THE SOLUTION

Providing a self-service ticketing kiosk with the key technologies of ticket printer integration 
and multi-reader interfacing. The reader/ scanner is able to verifty user request and support 
unmanned ticket dispensing. The kiosks are now installed into the LCSD (Leisure and 
Cultural Services Department) venues and Tom Lee Music stores. 

Launched in Q2-2010.
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11

UA Cinemas is the leading cinema 
chain operating more than 38 movie 
houses at prominent locations 
across Hong Kong.  It is the first 
cinema operator in town that 
pioneers the concept of “one cinema 
multiple houses” that can 
accommodate viewers for different 
movies concurrently.  

OVERVIEW

Loyalty Card can Now be Issued Right on The SpotLoyalty Card can Now be Issued Right on The Spot

THE CHALLENGE

The Customer has been implementing various initiatives to enable loyalty 
marketing.  However, most of the campaigns lasted only for a short while and then 
the consumer interests fade out due to either inconvenience of use or insufficient 
appeal. 

Another hurdle is perhaps due to the typical problem with conventional loyalty 
system about the lack of user participation.  That can lead to decreasing interest 
on the loyalty program when time goes by.

THE SOLUTION

One of the primary objectives for the newly designed automated loyalty system is 
to enable a self-service loyalty infrastructure so that users can participate into the 
program and obtain the relevant rewards thus aiming for the kind of emotional 
attachment.

Issuing card on spot is a tactic to engage the customer right from the beginning of 
the card issuing process of the loyalty program.  With the use of a photo kiosk, 
patrons input their personal data and take picture of themselves. This information 
is then automatically programmed into the card memory as well as printed onto the 
card face.  

Patrons typically get their card within 2-3 minutes on the spot.  Most of the people 
find it interesting for having a picture of ID photo size on the membership card face.  
If they keep these cards with them and preferably in their wallets, we can easily 
identify these patrons next time when they come for a repeated visit.

MajorLink products & services include photo kiosk, membership smart card, card 
issuance system, loyalty kiosk, loyalty management software, smart card reader, 
POS integration and web-based software.  

Launched in Q3-2003.  Almost 50,000 members joined the program within 12 
months.  This project was awarded the Intelligent20 Award in Singapore being one 
of the 20 Asian companies for their outstanding use of technology to drive 
operational excellence, customer services and innovation. 

www.majorlink.com info@majorlink.com
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California Red is the leading 
Karaoke chain operating more than 
18 Karaoke stores in Hong Kong and 
another 8 stores in Malaysia.  It is the 
first Karaoke operator in Hong Kong 
that pioneers the concept of 
“Karaoke box” service.

OVERVIEW

Karaoke Chain boosts Sales with Loyalty Smart CardKaraoke Chain boosts Sales with Loyalty Smart Card

THE CHALLENGE

The Customer has launched its membership card for years as primarily an 
identification to record the attendance of its patrons.  It aimed to initiate a new 
loyalty program so as to build a customer database so as to keep updates of the 
member’s profile and bonus point details.

It is envisaged that an integrated loyalty infrastructure is required to enable the 
ease of member identification, point accumulation, reward redemption and 
transaction logging.

THE SOLUTION

Building up a contactless smart card based loyalty platform that supports the use 
of smart card to accumulate bonus points and to enable a multimedia loyalty kiosk 
to display latest MV and provide self-serve channel for bonus point enquiry and 
redemption on demand.

MajorLink products & services include membership smart card, card issuance 
system, multimedia loyalty kiosk, loyalty management software, smart card reader, 
POS integration and content management backend.

Launched in Q4-2004 in Hong Kong and then in Q4-2005 in Malaysia.  Almost 
400,000 members joined the program within two years time.

www.majorlink.com info@majorlink.com
17

Macau SLOT is the first 
government-franchised company in 
Asia to offer sports betting service.  It 
runs a telephone betting system, 
internet betting website and 
numerous cash betting centers in 
Macau, offering various bet types in 
soccer and basketball games.

OVERVIEW

Sports Betting in Macau accepts Self-ServiceSports Betting in Macau accepts Self-Service

THE CHALLENGE

The Customer has been operating a chain of betting centers with manned 
counters that serve patrons to place bets.

This is primarily counter service that is manned by service staff.  The Customer 
has been looking for ways to augment this human service with self-service 
channel.

THE SOLUTION

Building up an automated betting kiosk network that supports touchscreen service 
selection and cashless payment using smart card control.

The kiosks are deployed into the existing betting centers or service outlets in 
proximity with the counters.  There are also plans to extend the foothold of these 
kiosks into external locations such as casinos.

MajorLink products & services include custom-build betting kiosk and smart card 
reader integration.

Launched in Q1-2005. About 20 kiosks have been deployed inside betting centers.
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Hospital Authority is an independent 
organization which is accountable to the 
government to manage all public 
hospitals including 41 public 
hospitals/institutions, 47 specialist 
outpatient clinics and 74 general 
outpatient clinics in Hong Kong.

OVERVIEW

Hospital Patients can Pay for Prescription using KiosksHospital Patients can Pay for Prescription using Kiosks

THE CHALLENGE

The Customer has been using the cashier as the typical fee collection point for 
patient-related services such as the out-patient prescription payment.

With the busy loading of people traffic, the Customer has been considering 
alternative channel to offload the counter service for payment transaction and cash 
changes.

THE SOLUTION

Building up a self-payment channel for patients to pay for prescription using their 
Octopus card without the need for cash changes.

The Octopus-enabled kiosks are interfaced with the patients database so as to 
retrieve the prescription payment details.

Patients simply scan the barcode on the prescription slip, view the payment details 
on screen and then wave the Octopus card to pay for the transaction.  The receipt 
will then be printed for drug collection.

MajorLink products & services include the self-payment kiosk and Octopus reader 
interfacing.

Launched in Q4-2006.
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CityLine is the first self-service 
ticketing service provider to offer 
automated tele-ticketing and 
advanced internet booking for Hong 
Kong’s best cinemas and special 
events instantly.

OVERVIEW

Pilot launches for Mobile Ticketing using 2D BarcodePilot launches for Mobile Ticketing using 2D Barcode

THE CHALLENGE

The Customer has been offering online ticket purchase service over the Internet 
for years but is finding ways to extend to more over-the-air channels for ticket 
booking.

With the collaboration of PCCW Mobile, the Customer wants to trial run how 
patrons buy ticket over their mobile phone and to obtain proof-of-purchase on spot.

THE SOLUTION

Building up a ticket dispensing kiosk that can identify the confirmation code and 
then issue the paper ticket right on the spot.

This kiosk complements the mobile ticketing and can translate the mobile 2D code 
into meaningful data and readable ticket information.

Patrons simply retrieve the mobile 2D code and then present it over the kiosk’s 
scanner, the paper ticket will be printed out instantly with the 2D code information 
being decoded.

MajorLink products & services include the ticket dispensing kiosk and 2D code 
reader interfacing.

Pilot launched in Q4-2006.  Two such kiosks have been deployed in one cinema 
for trial run.  Mass deployment is now on planning.
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Hong Kong Trade Development 
Council (TDC) is the global marketing 
arm and public service hub for Hong 
Kong-based manufacturers, traders 
and service exporters.  Each year, 
TDC organizes nearly 30 world-class 
international trade fairs in Hong Kong – 
seven of which are the largest in Asia – 
attracting some 460,000 buyers.

OVERVIEW

Hotel Patrons registers Trade Fairs with Kiosks at Hotel LobbiesHotel Patrons registers Trade Fairs with Kiosks at Hotel Lobbies

THE CHALLENGE

The Customer has long been relying on the counter booths to support the visitor 
registration for trade fairs and it is not unusual to witness long waiting queues.

It is desirable to look for ways to reduce the long waiting times and to improve the 
operation efficiency through pre-registration and self-registration.

THE SOLUTION

Building up a self-registration kiosk that can allow business travelers to register 
their personal and business data at their convenience inside the hotel lobby.

The kiosk is able to print and issue the visitor badge right away on the spot.  The 
badge looks exactly the same as the one they get from the counter.  Those who 
pre-register over the Internet can also scan or input the barcode associated with 
the confirmation slip to get the visitor badge through the kiosk.

MajorLink products & services include the self-registration kiosk, mobile GPRS 
integration and managed service inclusive of routine check, onsite troubleshooting 
and paper refill.

Launched in Q2-2006.  In April and October each year, these kiosks are placed 
into more than thirty prominent hotels across Hong Kong.
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Lan Kwai Fong Entertainments is 
Hong Kong’s premier F&B operator 
that owns 17 restaurants and bars in 
the trendy Lan Kwai Fong area - 
Hong Kong’s most popular and well 
known area for a night out for locals, 
expatriates and tourists. 

OVERVIEW

Wayfinder Kiosk Prints Mini-map for VisitorsWayfinder Kiosk Prints Mini-map for Visitors

THE CHALLENGE

The Lan Kwai Fong area contains a cluster of outlets that are scattered in a few 
streets that are in proximity.  Some of the stores are even located above the street 
level.

In order to assist visitors for wayfinding, it is desirable for LKF to provide more 
interactive instructions so as to highlight the locations and directions of their 
restaurants and bars.

THE SOLUTION

Building up a wayfinder kiosk so that visitors can touch screen to search for the list 
of restaurants and bars under Lan Kwai Fong Entertainments.

The kiosk shows the visual presentation of the selected outlet on screen.  User can 
also select to print out the mini-map of the location for the target outlet.

MajorLink products & services include the wayfinder kiosk and e-directory 
software.

Launched in Q1-2004.
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Kodak is the world’s foremost imaging 
innovator.  The company is committed to 
a digitally oriented growth strategy 
focused on helping people better use 
meaningful images and information in 
their life and work.  Consumers use 
Kodak’s system of digital and traditional 
products and services to take, print and 
share their pictures anytime anywhere.

OVERVIEW

Enhanced Self-Ordering Software installs for Photo StoresEnhanced Self-Ordering Software installs for Photo Stores

THE CHALLENGE

Digital camera has now dominated the photography market that leads to the 
shrinking business for the traditional film-based photofinishing.

At the outset when digital photo is being introduced, most users especially those 
computer geeks will treat this as merely a context of computer or electronics tools.  
So they prefer to share photos in digital format instead of printing out the photo on 
paper.

Now when digital cameras and camera phones are getting increasingly popular, 
there are more users who see digital photo from a conventional approach of 
“memory maker”.  But how to enable these users for ease of photofinishing, 
traditional photo stores have to equip themselves with the enhanced self-ordering 
software that can cope with the digital image retrieval, image selection, order 
confirmation and instant printing.

THE SOLUTION

Developing an enhanced photo ordering software so that users can retrieve digital 
file, select images, define quantity and confirm order.

User can also choose to obtain the photo print-out at the same day, next day or 
instantly through the high speed photo printer.

MajorLink products & services include the photo self-ordering software and photo 
printer integration.

Launched in Q1-2007 for the Hong Kong market.  Plan to introduce to other cities 
in China.
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Crown Macau, the first extension of 
Australia’s iconic Crown brand in Asia, is 
a luxurious and contemporary hotel and 
casino that is primarily devoted to the 
high-end gaming market in Macau.  It is 
positioned to offer a unique 6 star 
experience for discerning guests seeking 
the finest quality and attention to detail in 
every aspect of their stay. 

OVERVIEW

Hotel uses Kiosk for Self-Service Roster and Payslip PrintingHotel uses Kiosk for Self-Service Roster and Payslip Printing

THE CHALLENGE

Distribution of roster schedules to hotel staff used to be a laborious task and can 
lead to miscommunication if it’s not organized in an appropriate manner.

Especially for large hotel operation, the staff force can be huge and sometimes the 
staff turnover can make things even harder to manage.

THE SOLUTION

Building up a self-service kiosk that can print out the roster on demand when the 
staff swipes or waves their staff card against the reader.

The kiosk is interfaced with the roster server under the HR system on real-time 
basis such that the most updated roster details can be retrieved for instant printing.

Other than roster printing, the staff can also make use of the same kiosk to print 
out their monthly payslip. 

MajorLink products & services include the employee printing kiosk, roster/payslip 
printing software and staff card reader integration.

Launched in Q2-2007.
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Sony Broadcast and Professional Pacific 
Asia Company (BPPA) is a business unit 
of Sony Corporation of Hong Kong 
focusing on a wide range of professional 
audio and video, communications and 
information technology from camcorders, 
switchers, editing systems, to digital 
surveillance, medical printers and photo 
finishing systems.

OVERVIEW

Digital Photo Kiosk adopts Electronic Card Payment

THE CHALLENGE

Photo kiosks for digital photofinishing becomes prevalent as the sales of digital 
cameras and camera phones increase drastically in recent years.

However, self-payment is often the most critical issue for a kiosk in the high street 
as the photo kiosks are principally unmanned and unattended.

In the past, vending machine takes coins or cash for a sale but new breed of kiosks 
aim to go for electronic payment so as to reduce the need for cashbox collection.

THE SOLUTION

Enabling the photo kiosk to accept electronic card payment such that users can 
pay with Octopus card in Hong Kong, Ezlink card in Singapore and credit card in 
both places.

The photo kiosk software is enhanced with a payment software module to interface 
with the payment gateways (for different payment cards) such that the transaction 
can be securely processed.

MajorLink products & services include the payment software, payment reader 
integration and photo kiosk implementation.

Launched in Q3-2006.
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Café De Coral is the market leader of the 
fast food sector in Hong Kong under the 
Café De Coral group which is the largest 
publicly listed Chinese Fast Food 
restaurant group in the world with 
household name of Café De Coral and 
New Asia Dabao, and leading brand of 
Manchu Wok, Oliver’s Super 
Sandwiches and Spaghetti House etc.

OVERVIEW

Silent-Serve Queuing Display for Fast-Food Chain

THE CHALLENGE

Operation efficiency has been one of the most critical success factors for a fast 
food business.  In the past, audio announcement using microphone is used to 
inform patrons to come out and pick up their food.  But this often induces a rather 
noisy environment.

How to elevate the image of the fast food business to become a quick serve 
restaurant with a comfortable dining environment becomes an immediate concern.  
So a new way of handling the waiting tag announcement is desirable.

THE SOLUTION

Providing a new announcement channel that uses visual presentation as a 
substitute for audio announcement to inform the patrons about their waiting tag 
number.

The LED-based electronic displays are installed in eye-catching positions for 
showing the waiting tag number visually.

This electronic display is interfaced with the control keypad installed in the bar 
table where the staff can trigger the display of the tag number via the keypad or 
scanner.

MajorLink products & services include the electronic display, control keypad and 
implementation service.

Launched in Q1-2005.
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West Island School is an 
international secondary school in 
Hong Kong and is one of the schools 
established by the English Schools 
Foundation.  It offers secondary 
education from year 7 to 13 for 
children aged 11-18 based on the 
British National Curriculum and also 
International Baccalaureate 
Qualification.

OVERVIEW

Schools go for Campus Smart Card ApplicationSchools go for Campus Smart Card Application

THE CHALLENGE

Most schools today have taken initiatives to computerize the administration and to 
modernize the facilities by leveraging on information technology to keep pace with 
the development in quality education.

Campus smart card is such a solution that can benefit a school substantially.  
Being able to combine multiple applications onto one smart card opens new 
horizon.  But it requires an integrated card processing system to link various 
modules into a seamless platform.

THE SOLUTION

Building up a truly integrated campus smart card platform that supports “one card 
for multi-applications” for school being a closed community.

The smart card is not only a new generation student pass but also a key to access 
various types of campus services including copying, printing, access control and 
payment at tuck shops.

MajorLink products & services include the student smart card, card issuance 
system, copier reader, print control terminal, card reader and POS integration 
support.

Launched in Q3-2002 for phase 1 installation and Q3-2003 for phase 2 
deployment.
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Octopus Cards is the operator of the 
contactless smartcard based Octopus 
System which was introduced with the 
aim of providing a simple way to pay 
fares on public transport in Hong Kong.  
Octopus then extended its reach into 
simple micropayments for purchases in 
retail outlets and a simple way for 
cardholders to gain access to buildings 
and schools and to identify themselves. 

OVERVIEW

Prepaid Card Payment for Photocopying ServicePrepaid Card Payment for Photocopying Service

THE CHALLENGE

Octopus card is the most extensive smartcard payment system in Hong Kong.  
Initially launched for fare collection in public transport, it was later extended for use 
in non-transit applications.

Especially for micropayment operation, Octopus has become the preferred 
payment method to handle small transactions.  Photocopying service is one such 
application that requires a simple and cost effective method to collect the 
pay-per-copy charges.

THE SOLUTION

Developing a custom-build copier reader that supports charging for each 
photocopy using Octopus card payment.

The copier reader controller interfaces with the photocopying machine and pass 
transaction data to Octopus reader for card transaction.

MajorLink products & services include the copier reader and photocopier 
interfacing.

Launched since 2001 as a sole supplier with almost 1,000 readers being shipped.
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MTR Airport Express Shuttle is a free 
and regular daily airport shuttle bus 
service that pick up and drop off 
patrons at major hotels in Hong Kong 
and key transport interchanges 
including Airport, Hong Kong and 
Kowloon stations.

OVERVIEW

Airport Shuttle adopts Display for Station AnnouncementAirport Shuttle adopts Display for Station Announcement

THE CHALLENGE

The concept of info transport prevails in the transport industry for presenting new 
business opportunities.  To provide better passenger information is one of the 
service pledges for improving service and elevating image.

While service automation has to be carefully designed without the need for 
laborious human intervention.  In particular, the information and content to be 
disseminated have to be organized in a way that can be triggered easily with a 
simple button or keystroke.

THE SOLUTION

Providing an in-vehicle station announcement channel that shows next hotel stop 
information on LCD display screen in addition to the voice announcement in 
tri-lingual of English, Cantonese and Mandarin.

The control for next stop content is triggered by a specially designed keypad 
terminal which can also support the input of mileage, number of passengers get-on 
and number of passengers get-off.

MajorLink products & services include the announcement controller, electronic 
display, control keypad and implementation service.

Launched in Q3-2002.
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HP is a technology solutions provider 
to consumers, businesses and 
institutions globally.  The company’s 
offerings span IT infrastructure, 
personal computing and access 
devices, global services and imaging 
& printing for consumers, enterprises 
and small and medium businesses.

OVERVIEW

Print Management and Cost Recovery Solution PrevailsPrint Management and Cost Recovery Solution Prevails

THE CHALLENGE

High speed laser printing becomes so popular not only in commercial sector but 
also for use in education market.  Although high quality printer hardware becomes 
so affordable, the associated costs for paper and toner increase drastically when 
the print volume shoots up.

To offset some of the consumable costs, there is a demand for managing the print 
usage by imposing a certain kind of pay-per-print charging or quota concept.  This 
can alleviate the concern for the uncontrollable expenses incurred in consumables 
usage especially in the case of color laser printing.

THE SOLUTION

Developing a custom-build print management system that supports pay-per-print 
charging using Octopus card or other prepaid card system.

The print management system is interfaced with the network printer with a console 
that shows the print jobs for user to select and pay.

MajorLink products & services include the print management terminal, print control 
software and Octopus card (or smart card) interfacing.

Launched since Q3-2005 with project references in tertiary institutes and 
universities.
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The 2008 Olympic and Paralympic 
Equestrian (“Horse Riding”) Event is 
part of the 2008 Beijing Olympics 
that was proudly held in Hong Kong 
during the period from July to 
September 2008.

OVERVIEW

Free Bluetooth PhotoPrint to Exchange Ad Eye BallsFree Bluetooth PhotoPrint to Exchange Ad Eye Balls

THE OPPORTUNITY

During the period from mid of July to end of September 2008, some twenty sets of 
photo kiosks were installed into the tourist spots such as the Hong Kong 
International Airport and Hong Kong Cultural Center as well as the prominent 
shopping malls.

Through these self-service photo kiosks, MajorLink joined force with Chanokio and 
Kodak to launch the Vending Ad service with sponsorship from Samsung for 
supporting this special event. 

THE SOLUTION

Users are offered FREE prints by sending their photos from their camera phones 
via bluetooth transmission to the kiosk.  Before the photo is being printed instantly 
on spot, the promotional video for the equestrian event together with the 
sponsorship ad video lasting for about 1-2 minutes will be displayed for user 
viewing.

MajorLink products & services include the photo printing kiosk, bluetooth 
photoprint software and project management service.

Launched in Q3-2008.  This marketing campaign is awarded the Digital Media 
Campaign Certificate of Merit for Best Ubiquitous Networking in the Hong Kong 
ICT Awards 2008.
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One Peking Road is a grade A 
commercial building located in 
Tsimshatusi with offices and 
prominent restaurants that wanted to 
install an elevator display system 
inside lift car to enhance the 
directory assistance and 
dissemination of information to 
patrons.

OVERVIEW

Elevator Display Disseminates Information to Captive AudienceElevator Display Disseminates Information to Captive Audience

THE CHALLENGE

The Customer intends to implement an elevator display project with “split-screen” 
display and central content management features.  There are a total of 9 lifts with 
two LCD displays to be installed inside each lift car.

THE SOLUTION

Building up a multimedia lift display system capable to disseminate “split screen” 
video and messages concurrently in real-time or scheduled mode.

The system is designed to play video sources from the lift management office with 
communication backbone using optical fiber infrastructure.

MajorLink products & services include the lift display hardware & software and 
central management software.

Launched in Q3-2003.
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MacroVision is an upstart player in 
digital out-of-home advertising using 
high resolution projection screen 
technology for showing 
advertisements in prime locations 
such as shopping malls and high 
traffic public areas.

OVERVIEW

Out-Of-Home Media using Rear Projection TechnologyOut-Of-Home Media using Rear Projection Technology

THE CHALLENGE

The Customer aims to combine the use of the off-the-shelf projector screen 
technology with the advertising management solution to build a new generation 
digital out-of-home media.

In addition, it is desirable to display other real-time content such as latest news and 
programme content in additional to commercial advertisements.

THE SOLUTION

Providing the AcroView player to support the ad management control and enable 
cost-effective display of high resolution MPEG2 video over the 140 inches 
projector screen.

On every half-hour interval, the player is also automatically scheduled and 
switched to the pay TV news channel.  This will stay for 10 minutes and then switch 
back to the display of commercial ads. 

MajorLink products & services include the display player hardware and software, 
automatic switch and system integration services. 

Launched in Q3-2004.
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ONE Media is an upstart digital 
out-of-home media owner who builds 
and operates its advertising media 
network at golf driving ranges with an 
aim to target the upscale brands.

OVERVIEW

One Touch Kiosk Shines at Golf Driving RangesOne Touch Kiosk Shines at Golf Driving Ranges

THE CHALLENGE

The Customer aims to introduce a brand new concept for attracting upscale 
advertisers so that their promotion messages can be delivered to target audience 
at golf driving ranges.

It is anticipated that golfers will be attracted to view or access the media content 
while they are waiting to take turn to play their game.

THE SOLUTION

Developing a network of touchscreen kiosk for user to view and access the content 
of interests.  These kiosks are wrapped with the stunning and big golf-ball shaped 
enclosure.

Some twenty golf-ball shaped kiosks have been installed at City Golf and Asia 
Golf.

MajorLink products & services include the golf-ball shaped kiosks, ad 
management software and installation service.

Launched in Q3-2005.
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China Mobile Peoples Telephone 
(PEOPLES) is one of the licensed 
mobile operators in Hong Kong that 
offers a wide range of 
communication services including 
mobile voice, IDD & roaming, and 
wireless data riding on advanced 
technologies including WAP, GPRS 
& EDGE.

OVERVIEW

Mobile Phone Shops Provide Self-Service Bill PaymentMobile Phone Shops Provide Self-Service Bill Payment

THE CHALLENGE

The Customer desires to enhance the settlement for mobile phone bill through a 
more convenient way.  Octopus is considered to be mostly suitable for mobile 
phone subscribers to pay in a cashless and self-service manner.

As the typical store environment is relatively small, it is recommended that a 
compact-sized kiosk is desirable for this project.  The Octopus reader is required 
to be integrated and housed securely inside this kiosk.

THE SOLUTION

Providing a wall-mount kiosk with touchscreen display, receipt printer and 
integrated Octopus reader into each of the 46 mobile phone outlets, providing a 
fast and convenient channel for customer to settle their mobile phone bills.

Users simply key in their mobile phone number and password through 
touchscreen, and the outstanding account balance will be displayed on screen. 
After confirming the payment amount and waving their Octopus card over the 
reader, the amount will be automatically deducted from the Octopus card.  A 
receipt will also be printed out for customers’ easy reference.

MajorLink products & services include the bill payment kiosk, Octopus reader 
integration and Octopus certification support.

Launched in Q3-2008.

www.majorlink.com info@majorlink.com
14

THE CHALLENGE

The Customer has extended its rent payment service to convenience stores allowing 
round-the-clock service. However, tenants are not currently provided with monthly 
statements. This makes it harder for them to know the exact amount to be paid.

THE SOLUTION

Building up a customer service kiosk that can allow tenants to check and print out their 
current rent information with their existing e-Payment cards. The tenant simply needs to 
insert his/her e-Payment card in the card slot of the kiosk and the rent information will be 
displayed on the screen. To print out the rent statement, tenant only needs to touch the 
"Print" button on the screen via the touch screen system. These kiosks have now been 
installed at 100 major estate offices.

Launched in Q1-2009

www.majorlink.com info@majorlink.com
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Hong Kong Housing Authority develops 
and implements a public housing 
programme which seeks to achieve the 
Government’s policy objective of 
meeting the housing needs of people 
who cannot afford private rental 
housing. 

OVERVIEW

Housing Department provides Self-Serve Rent Enquiry ServiceHousing Department provides Self-Serve Rent Enquiry Service


